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What is your job function at Power 
Wellness?

I ensure that all written and visual 
communication that is created for 
Power Wellness upholds our brand 
standards. For example, I helped 
coordinate the marketing efforts for 
our new corporate offi ce.  

How did the relationship between 
K&M Printing and Power Wellness 
get started?

Toward the end of 2015 we were 
looking for a new print vendor and 
received a referral for K&M from one 
of our vendors. We invited K&M to 
participate in an RFP and our team 
was really impressed with their work 
so we selected K&M to be our new 
print vendor. 

How did the wall project evolve?  
What were the marketing 
objectives?  

In March 2016, our marketing team 
was asked to create a unique design 
concept for our new offi ce space that 
we were moving to in July 2016. We 
knew that we wanted a wall mural 

created that refl ected our values so 
we contacted K&M for help with this 
project. We wanted to incorporate 
our new brand colors that were being 
used on our redesigned website. We 
also wanted our new offi ce space 
to inspire our team members. By 
June, our senior graphic designer, 
Stephanie, combined the concepts 
I provided with her own ideas to 
design a variety of mock-ups for the 

(continued on next page)
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Pantone Names Top 10 Colors of Spring 2017
We don’t necessarily believe that the 
outrageous and impractical designs that go 
down runways at fashion shows have much 
bearing on everyday wear or promotional 
apparel, but one area it can set real-world 
trends is color.

Just ask Pantone, which released its top 10 
colors of spring 2017 after recently attending 
New York Fashion Week (NYFW).

According to the Los Angeles Times, the 
Pantone team looked at each outfi t from 
the approximately 119 scheduled shows and 
presentations at NYFW to determine which 
color variations appeared most often.

Many of these hues invoke the colors of nature and, as demonstrated by designers at NYFW, blend together 
nicely. Blue continues to remain a spring staple, with three blue Pantone colors, all of which bring an extra 
dose of energy to the classics. And for those looking for something familiar, Pale Dogwood calls to mind the 
feelings of Rose Quartz, one of two colors Pantone chose for Color of the Year 2016.

Are you inspired by the color selections? As you start planning your clients’ spring promotions, keep these 
colors in mind to keep your clients on trend.

This article was originally published by Promo Marketing.

“K&M has really helped transform our ideas into reality.”

Stephanie and Monica 
of Power Wellness

Prepress: Where the Magic Happens

To Impress Clients, Consider Printing a Company Calendar

Prepress is the term used in the printing industry for the 
procedures that occur between the creation of a print layout 
and the fi nal printing. It is valuable for a designer to work 
very closely with their printer to learn how artwork should be 
prepared in their digital fi le. To that end, prepress actually 
becomes a partnership between the graphic designer and 
the printer.

K&M Printing and Spotlight Graphic Solutions offers 
technical support on all fi les that will print on press or 
digitally. When you send fi les to us, they are downloaded 
and transferred into the prepress department where our 
graphic technicians examine every fi le for potential issues: 
size, resolution, fonts, color, trapping, die lines and more. 
If changes are needed we make the necessary adjustments 
or quickly communicate them to your graphics department 
so a revised fi le can be sent.

We have the capability of printing a wide range of “magical” 
effects utilizing paper stock, ink, die cuts and coatings. If 
you have a vision but aren’t sure of how to achieve it, our 
graphic design department can offer suggestions and show 
you printed samples. We recommend that you contact your 
sales representative at the beginning of the design process 
to discuss the many printing options that are available.

Custom calendars make an excellent gift for clients. 
They display your corporate branding throughout 
the year and can also be used to offer monthly 
promotions.

A calendar can include a 12-month promotional plan, 
reminders of important events or yearly promotions. 
According to K&M sales representative Michael 
Grunewald, “UPS for DownS uses this strategy as a 
way to remind their members of upcoming events, 
and they also sell the calendar at fund raising events 
which defrays costs and raises money.”

Motor Coach Industries is another company that 
puts a lot of pride into their calendar. Each year they 
come up with a thoughtful design and utilize the 
calendar to showcase their impressive fl eet of luxury 
motor coaches and motor homes.

The promotional calendars used by your clients 
make a continuous personal impression of your 
company. Contact your sales representative to ask 
about calendar designs, pricing or to receive your 
2017 K&M Printing/Spotlight Calendar!

Our prepress department offers the following 
services while making certain that your data is 
protected with our online security system:

• Easy uploading and archiving
• Prefl ighting and troubleshooting
• Digital and hard proofi ng
• Color correction
• Computer-to-plate technology
• Graphic design
• File prep
• Variable data set up

The 2017 calendars for 
Motor Coach Industries 

and K&M Printing/
Spotight.
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Power Wellness continued
wall mural. We presented our ideas 
to our leadership team and they 
selected their favorites. 

When did K&M Printing become 
involved in the project? What 
design, technical expertise, and 
installation details did K&M Printing 
provide?

K&M became heavily involved 
with our project in mid-June when 
Stephanie completed our wall mural 
mock-up. We needed K&M Printing’s 
expertise to ensure that our ideas 
could be transformed into a mural 
for our offi ce space. Rich helped us 
select the best material (substrate) 
we should use and provided his 
expertise in designing our core value 
four-panel wall. We were extremely 

excited when it was time to install our 
gym mural, quote mural and glass 
panels. (Installer) John did an amazing 
job installing each project! He was 
very helpful with practical solutions if 
we faced any technical issues during 
installation. Our four-panel core value 
wall was a complete team effort 
and we couldn’t be happier with the 
fi nished product! K&M was always 
very responsive to our needs and 
fl exible with our timeline. We couldn’t 
have asked for a better partner in this 
project. 

What has been the reaction of the 
team members and clients to the 
project?

They love it and are really impressed 
by it all! 

Any additional comments?

K&M has really helped transform our 
ideas into reality. They fulfi lled all of 
our requests and provided solutions 
to any issues we encountered. I 
always knew where we stood in the 
project and what the next steps were.  
It has been a true pleasure to work 
with K&M Printing.

Employees’ 
Favorite 
Recipes
This issue’s recipe is a go-to favorite 
of Tina Van Horn from our pre-press 
department.

Pasta with Creamy
Tomato Sauce
From The Complete America’s Test 
Kitchen TV Show Cookbook 

3 T butter
1 sm. onion, minced
2 T prosciutto, minced
1 bay leaf
Salt
Pinch of red pepper fl akes
3 cloves garlic, minced
3 oz. oil packed sun dried tomatoes, 
patted dry and chopped
2 T tomato paste
¼ C + 2 T dry white wine
2 C crushed or diced tomatoes (28 oz. can)
1 lb. cooked ziti or penne pasta
¾ C heavy cream
¼ C chopped fresh basil leaves
Black pepper
Grated Parmesan cheese for serving

Melt butter in medium saucepan on 
medium heat. Add onion, prosciutto, bay 
leaf, red pepper fl akes + ¼ t. salt. Cook 
for 5 min. until onion is tender. Increase 
heat to medium high and add garlic, cook 
till fragrant, about 30 sec. Stir in sun-dried 
tomatoes and tomato paste and cook 2 
min. Add wine (1/4 C) until liquid has 
evaporated (2 min). Add 2 C of crushed or 
diced tomatoes and bring to a simmer for 
20 min. Remove and discard bay leaf. Stir 
in cream and remaining 2 T of wine into 
sauce with salt and pepper to taste. Add 
basil and then pour sauce into pasta and 
stir. Serve with Parmesan cheese.

Transparent Effect Creates a Cutting-Edge Brochure
Graphic Designer CaSandra Reicher contacted Keith Stobart, sales 
representative at K&M Printing, with a printing challenge when she was 
creating a new multi-page brochure for Benchmark Construction Co., Inc.

Benchmark’s core business is providing large concrete paving, underground 
utility construction and sewer structure rehabilitation and repair. CaSandra’s 
design objectives for the new brochure were to create brand awareness and 
acquire new customers in an expanded geographical area. 

Benchmark’s in-house managers at each job site took the photographs of 
the construction projects and CaSandra enhanced them in Photoshop. Keith 
Stobart became involved at the beginning of the design process and he 
provided CaSandra with his suggestions for cost-effective paper and printing 
solutions while still giving it a cutting-edge look.  

CaSandra selected a grey background and highlighted white text over 
the photographs describing each type of construction project. Working 
with Steve Morrissey in our digital copy center, we were able to create a 
transparent effect utilizing a gloss paper printed with matte ink and an 
application of bonding fuser oil. As for the fi nal result, CaSandra said, “I like 
the visual effect of having the transparent words over the images…making 
the images still visible but leaving the text information as the important part.”

Our New Online Store 
Offers Help From a Personal 
Account Representative
If you like the fast delivery and transparent pricing 
of online printing and the personal service you 
receive at K&M Printing, you would be describing 
our new online print store: K&M Prints Online. 
According to Joey, our Online Personal Account 
Representative, the online store appeals to small 
and medium-size businesses that desire the 
ability to customize their print products quickly 
while knowing they can call Joey at 224-353-2313 
to answer questions on pricing and artwork. The 
most popular print products to order online are 
postcards, fl yers and brochures.  

This online store goes one step further than all the other online stores by offering our DesignOnline tool that 
offers thousands of design and text-ready templates, wide format options, and the ability to purchase EDDM 
mailing lists and other direct mail services online.

All orders go through Joey before they are printed. If a fi le looks like it won’t print correctly, he will inform the 
customer and quickly resolve the issue. An additional plus of ordering online is that the customer will always 
have prior artwork and order history available to update and reorder.  

We would be happy to answer any questions you may have on our online store and direct mail services.

Joey Stobart heads up our new online print store, K&M Prints Online.

Bonnie celebrated her 40th anniversary at K&M Printing on 
November 15. She enjoys her role as human resources manager 
and employee benefi ts coordinator. Prior to her employment, 
Bonnie worked with one of the owners of K&M.

Bonnie is a well-respected and integral part of the operations at 
K&M. She has seen a lot of changes through the years, but one 
thing that stands out for her is the outstanding camaraderie 
shared by the employees and owners of the company, and the 
long lasting relationships she has made.

Outside of work, her favorite activities are spending time with 
her grandchildren, reading, going to the movies and walking.

Focus on Bonnie Weiss: Celebrating 40 Years at K&M

Monica admires the new wall murals.

K&M Customers Moving into 3D
Several of K&M Printing’s customers are beginning to use 
the 3D printing capabilities of K&M affi liate Proxima 3D.  
Aisle Rocket Studios tried out several new promotional 
pieces with varied logo looks. Etymotic Research made 
prototypes for medical devices. In order to avoid the time 
and cost of making die cut molds, Pull’R Holdings had 
us print models of some kneepads. Heitman Architects 
modeled their ultra-modern manufacturing plant in 
Schaumburg for Sunstar. We’ve prototyped everything from 
promotional toys for major movie makers to architectural 
models for communicating a design to a prospective buyer. 
The possibilities are endless.

3D printed pieces can work well (are cost effective) if they:

• Are complex. It costs no more to print a complex part 
than a simple one.

• Benefi t from being seen and touched. There’s nothing 
like the real thing.

• Will be used for form-and-fi t trials.
• Benefi t from be individualized. It’s easy to make each 

one different.
• Benefi t from trying variations on a concept.  Alternatives 

can be built in the same run. Tweaks are easy.
• Will require expensive molds or tooling for trials.  

Why cut a mold with the associated expense and 
expenditure of time?

• Benefi t from blended materials. Creative combinations 
can provide astonishing effects. 

The mantra of 3D printing is “Low volume. High value.” It 
applies in an amazing array of situations.

Each of these 3D printed pieces has an interesting story 
behind it. We’d be happy to share them with you or discuss 
your next project.

BENCHMARK CONSTRUCTION CO., INC

 2260 Southwind Blvd  •  Bartlett, IL 60103

(P) 630.497.1700

(F) 630.497.1737

info@benchmark.net  

benchmarkcontruction.net
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 I-90 WATER MAIN RELOCATION

72”  water main bend  |  60”  welded closure 

90” water main within 120” casing pipe  |  132”  water main
LARGE DIAMETER 

WATER MAIN

From top: A medical control device for Etymotic Research
A model of a new building by Heitman Architects
Kneepads for Pull’R Holdings
“Curiosity,” the Mars roving explorer (NASA)

Contact your sales representative to discuss 3D printing options and pricing.«Firstname» - Visit our Facebook page to see our latest projects and installations.
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Power Wellness continued
wall mural. We presented our ideas 
to our leadership team and they 
selected their favorites. 

When did K&M Printing become 
involved in the project? What 
design, technical expertise, and 
installation details did K&M Printing 
provide?

K&M became heavily involved 
with our project in mid-June when 
Stephanie completed our wall mural 
mock-up. We needed K&M Printing’s 
expertise to ensure that our ideas 
could be transformed into a mural 
for our offi ce space. Rich helped us 
select the best material (substrate) 
we should use and provided his 
expertise in designing our core value 
four-panel wall. We were extremely 

excited when it was time to install our 
gym mural, quote mural and glass 
panels. (Installer) John did an amazing 
job installing each project! He was 
very helpful with practical solutions if 
we faced any technical issues during 
installation. Our four-panel core value 
wall was a complete team effort 
and we couldn’t be happier with the 
fi nished product! K&M was always 
very responsive to our needs and 
fl exible with our timeline. We couldn’t 
have asked for a better partner in this 
project. 

What has been the reaction of the 
team members and clients to the 
project?

They love it and are really impressed 
by it all! 

Any additional comments?

K&M has really helped transform our 
ideas into reality. They fulfi lled all of 
our requests and provided solutions 
to any issues we encountered. I 
always knew where we stood in the 
project and what the next steps were.  
It has been a true pleasure to work 
with K&M Printing.

Employees’ 
Favorite 
Recipes
This issue’s recipe is a go-to favorite 
of Tina Van Horn from our pre-press 
department.

Pasta with Creamy
Tomato Sauce
From The Complete America’s Test 
Kitchen TV Show Cookbook 

3 T butter
1 sm. onion, minced
2 T prosciutto, minced
1 bay leaf
Salt
Pinch of red pepper fl akes
3 cloves garlic, minced
3 oz. oil packed sun dried tomatoes, 
patted dry and chopped
2 T tomato paste
¼ C + 2 T dry white wine
2 C crushed or diced tomatoes (28 oz. can)
1 lb. cooked ziti or penne pasta
¾ C heavy cream
¼ C chopped fresh basil leaves
Black pepper
Grated Parmesan cheese for serving

Melt butter in medium saucepan on 
medium heat. Add onion, prosciutto, bay 
leaf, red pepper fl akes + ¼ t. salt. Cook 
for 5 min. until onion is tender. Increase 
heat to medium high and add garlic, cook 
till fragrant, about 30 sec. Stir in sun-dried 
tomatoes and tomato paste and cook 2 
min. Add wine (1/4 C) until liquid has 
evaporated (2 min). Add 2 C of crushed or 
diced tomatoes and bring to a simmer for 
20 min. Remove and discard bay leaf. Stir 
in cream and remaining 2 T of wine into 
sauce with salt and pepper to taste. Add 
basil and then pour sauce into pasta and 
stir. Serve with Parmesan cheese.

Transparent Effect Creates a Cutting-Edge Brochure
Graphic Designer CaSandra Reicher contacted Keith Stobart, sales 
representative at K&M Printing, with a printing challenge when she was 
creating a new multi-page brochure for Benchmark Construction Co., Inc.

Benchmark’s core business is providing large concrete paving, underground 
utility construction and sewer structure rehabilitation and repair. CaSandra’s 
design objectives for the new brochure were to create brand awareness and 
acquire new customers in an expanded geographical area. 

Benchmark’s in-house managers at each job site took the photographs of 
the construction projects and CaSandra enhanced them in Photoshop. Keith 
Stobart became involved at the beginning of the design process and he 
provided CaSandra with his suggestions for cost-effective paper and printing 
solutions while still giving it a cutting-edge look.  

CaSandra selected a grey background and highlighted white text over 
the photographs describing each type of construction project. Working 
with Steve Morrissey in our digital copy center, we were able to create a 
transparent effect utilizing a gloss paper printed with matte ink and an 
application of bonding fuser oil. As for the fi nal result, CaSandra said, “I like 
the visual effect of having the transparent words over the images…making 
the images still visible but leaving the text information as the important part.”

Our New Online Store 
Offers Help From a Personal 
Account Representative
If you like the fast delivery and transparent pricing 
of online printing and the personal service you 
receive at K&M Printing, you would be describing 
our new online print store: K&M Prints Online. 
According to Joey, our Online Personal Account 
Representative, the online store appeals to small 
and medium-size businesses that desire the 
ability to customize their print products quickly 
while knowing they can call Joey at 224-353-2313 
to answer questions on pricing and artwork. The 
most popular print products to order online are 
postcards, fl yers and brochures.  

This online store goes one step further than all the other online stores by offering our DesignOnline tool that 
offers thousands of design and text-ready templates, wide format options, and the ability to purchase EDDM 
mailing lists and other direct mail services online.

All orders go through Joey before they are printed. If a fi le looks like it won’t print correctly, he will inform the 
customer and quickly resolve the issue. An additional plus of ordering online is that the customer will always 
have prior artwork and order history available to update and reorder.  

We would be happy to answer any questions you may have on our online store and direct mail services.

Joey Stobart heads up our new online print store, K&M Prints Online.

Bonnie celebrated her 40th anniversary at K&M Printing on 
November 15. She enjoys her role as human resources manager 
and employee benefi ts coordinator. Prior to her employment, 
Bonnie worked with one of the owners of K&M.

Bonnie is a well-respected and integral part of the operations at 
K&M. She has seen a lot of changes through the years, but one 
thing that stands out for her is the outstanding camaraderie 
shared by the employees and owners of the company, and the 
long lasting relationships she has made.

Outside of work, her favorite activities are spending time with 
her grandchildren, reading, going to the movies and walking.

Focus on Bonnie Weiss: Celebrating 40 Years at K&M

Monica admires the new wall murals.

K&M Customers Moving into 3D
Several of K&M Printing’s customers are beginning to use 
the 3D printing capabilities of K&M affi liate Proxima 3D.  
Aisle Rocket Studios tried out several new promotional 
pieces with varied logo looks. Etymotic Research made 
prototypes for medical devices. In order to avoid the time 
and cost of making die cut molds, Pull’R Holdings had 
us print models of some kneepads. Heitman Architects 
modeled their ultra-modern manufacturing plant in 
Schaumburg for Sunstar. We’ve prototyped everything from 
promotional toys for major movie makers to architectural 
models for communicating a design to a prospective buyer. 
The possibilities are endless.

3D printed pieces can work well (are cost effective) if they:

• Are complex. It costs no more to print a complex part 
than a simple one.

• Benefi t from being seen and touched. There’s nothing 
like the real thing.

• Will be used for form-and-fi t trials.
• Benefi t from be individualized. It’s easy to make each 

one different.
• Benefi t from trying variations on a concept.  Alternatives 

can be built in the same run. Tweaks are easy.
• Will require expensive molds or tooling for trials.  

Why cut a mold with the associated expense and 
expenditure of time?

• Benefi t from blended materials. Creative combinations 
can provide astonishing effects. 

The mantra of 3D printing is “Low volume. High value.” It 
applies in an amazing array of situations.

Each of these 3D printed pieces has an interesting story 
behind it. We’d be happy to share them with you or discuss 
your next project.

BENCHMARK CONSTRUCTION CO., INC

 2260 Southwind Blvd  •  Bartlett, IL 60103
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info@benchmark.net  

benchmarkcontruction.net

Be
nc

hm
ark Construction Co.

1974

+

 I-90 WATER MAIN RELOCATION

72”  water main bend  |  60”  welded closure 

90” water main within 120” casing pipe  |  132”  water main
LARGE DIAMETER 

WATER MAIN

From top: A medical control device for Etymotic Research
A model of a new building by Heitman Architects
Kneepads for Pull’R Holdings
“Curiosity,” the Mars roving explorer (NASA)

Contact your sales representative to discuss 3D printing options and pricing.Visit our Facebook page to see our latest projects and installations.
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Power Wellness continued
wall mural. We presented our ideas 
to our leadership team and they 
selected their favorites. 

When did K&M Printing become 
involved in the project? What 
design, technical expertise, and 
installation details did K&M Printing 
provide?

K&M became heavily involved 
with our project in mid-June when 
Stephanie completed our wall mural 
mock-up. We needed K&M Printing’s 
expertise to ensure that our ideas 
could be transformed into a mural 
for our offi ce space. Rich helped us 
select the best material (substrate) 
we should use and provided his 
expertise in designing our core value 
four-panel wall. We were extremely 

excited when it was time to install our 
gym mural, quote mural and glass 
panels. (Installer) John did an amazing 
job installing each project! He was 
very helpful with practical solutions if 
we faced any technical issues during 
installation. Our four-panel core value 
wall was a complete team effort 
and we couldn’t be happier with the 
fi nished product! K&M was always 
very responsive to our needs and 
fl exible with our timeline. We couldn’t 
have asked for a better partner in this 
project. 

What has been the reaction of the 
team members and clients to the 
project?

They love it and are really impressed 
by it all! 

Any additional comments?

K&M has really helped transform our 
ideas into reality. They fulfi lled all of 
our requests and provided solutions 
to any issues we encountered. I 
always knew where we stood in the 
project and what the next steps were.  
It has been a true pleasure to work 
with K&M Printing.

Employees’ 
Favorite 
Recipes
This issue’s recipe is a go-to favorite 
of Tina Van Horn from our pre-press 
department.

Pasta with Creamy
Tomato Sauce
From The Complete America’s Test 
Kitchen TV Show Cookbook 

3 T butter
1 sm. onion, minced
2 T prosciutto, minced
1 bay leaf
Salt
Pinch of red pepper fl akes
3 cloves garlic, minced
3 oz. oil packed sun dried tomatoes, 
patted dry and chopped
2 T tomato paste
¼ C + 2 T dry white wine
2 C crushed or diced tomatoes (28 oz. can)
1 lb. cooked ziti or penne pasta
¾ C heavy cream
¼ C chopped fresh basil leaves
Black pepper
Grated Parmesan cheese for serving

Melt butter in medium saucepan on 
medium heat. Add onion, prosciutto, bay 
leaf, red pepper fl akes + ¼ t. salt. Cook 
for 5 min. until onion is tender. Increase 
heat to medium high and add garlic, cook 
till fragrant, about 30 sec. Stir in sun-dried 
tomatoes and tomato paste and cook 2 
min. Add wine (1/4 C) until liquid has 
evaporated (2 min). Add 2 C of crushed or 
diced tomatoes and bring to a simmer for 
20 min. Remove and discard bay leaf. Stir 
in cream and remaining 2 T of wine into 
sauce with salt and pepper to taste. Add 
basil and then pour sauce into pasta and 
stir. Serve with Parmesan cheese.

Transparent Effect Creates a Cutting-Edge Brochure
Graphic Designer CaSandra Reicher contacted Keith Stobart, sales 
representative at K&M Printing, with a printing challenge when she was 
creating a new multi-page brochure for Benchmark Construction Co., Inc.

Benchmark’s core business is providing large concrete paving, underground 
utility construction and sewer structure rehabilitation and repair. CaSandra’s 
design objectives for the new brochure were to create brand awareness and 
acquire new customers in an expanded geographical area. 

Benchmark’s in-house managers at each job site took the photographs of 
the construction projects and CaSandra enhanced them in Photoshop. Keith 
Stobart became involved at the beginning of the design process and he 
provided CaSandra with his suggestions for cost-effective paper and printing 
solutions while still giving it a cutting-edge look.  

CaSandra selected a grey background and highlighted white text over 
the photographs describing each type of construction project. Working 
with Steve Morrissey in our digital copy center, we were able to create a 
transparent effect utilizing a gloss paper printed with matte ink and an 
application of bonding fuser oil. As for the fi nal result, CaSandra said, “I like 
the visual effect of having the transparent words over the images…making 
the images still visible but leaving the text information as the important part.”

Our New Online Store 
Offers Help From a Personal 
Account Representative
If you like the fast delivery and transparent pricing 
of online printing and the personal service you 
receive at K&M Printing, you would be describing 
our new online print store: K&M Prints Online. 
According to Joey, our Online Personal Account 
Representative, the online store appeals to small 
and medium-size businesses that desire the 
ability to customize their print products quickly 
while knowing they can call Joey at 224-353-2313 
to answer questions on pricing and artwork. The 
most popular print products to order online are 
postcards, fl yers and brochures.  

This online store goes one step further than all the other online stores by offering our DesignOnline tool that 
offers thousands of design and text-ready templates, wide format options, and the ability to purchase EDDM 
mailing lists and other direct mail services online.

All orders go through Joey before they are printed. If a fi le looks like it won’t print correctly, he will inform the 
customer and quickly resolve the issue. An additional plus of ordering online is that the customer will always 
have prior artwork and order history available to update and reorder.  

We would be happy to answer any questions you may have on our online store and direct mail services.

Joey Stobart heads up our new online print store, K&M Prints Online.

Bonnie celebrated her 40th anniversary at K&M Printing on 
November 15. She enjoys her role as human resources manager 
and employee benefi ts coordinator. Prior to her employment, 
Bonnie worked with one of the owners of K&M.

Bonnie is a well-respected and integral part of the operations at 
K&M. She has seen a lot of changes through the years, but one 
thing that stands out for her is the outstanding camaraderie 
shared by the employees and owners of the company, and the 
long lasting relationships she has made.

Outside of work, her favorite activities are spending time with 
her grandchildren, reading, going to the movies and walking.
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Monica admires the new wall murals.

K&M Customers Moving into 3D
Several of K&M Printing’s customers are beginning to use 
the 3D printing capabilities of K&M affi liate Proxima 3D.  
Aisle Rocket Studios tried out several new promotional 
pieces with varied logo looks. Etymotic Research made 
prototypes for medical devices. In order to avoid the time 
and cost of making die cut molds, Pull’R Holdings had 
us print models of some kneepads. Heitman Architects 
modeled their ultra-modern manufacturing plant in 
Schaumburg for Sunstar. We’ve prototyped everything from 
promotional toys for major movie makers to architectural 
models for communicating a design to a prospective buyer. 
The possibilities are endless.

3D printed pieces can work well (are cost effective) if they:

• Are complex. It costs no more to print a complex part 
than a simple one.

• Benefi t from being seen and touched. There’s nothing 
like the real thing.

• Will be used for form-and-fi t trials.
• Benefi t from be individualized. It’s easy to make each 

one different.
• Benefi t from trying variations on a concept.  Alternatives 

can be built in the same run. Tweaks are easy.
• Will require expensive molds or tooling for trials.  

Why cut a mold with the associated expense and 
expenditure of time?

• Benefi t from blended materials. Creative combinations 
can provide astonishing effects. 

The mantra of 3D printing is “Low volume. High value.” It 
applies in an amazing array of situations.

Each of these 3D printed pieces has an interesting story 
behind it. We’d be happy to share them with you or discuss 
your next project.
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 I-90 WATER MAIN RELOCATION

72”  water main bend  |  60”  welded closure 

90” water main within 120” casing pipe  |  132”  water main
LARGE DIAMETER 

WATER MAIN

From top: A medical control device for Etymotic Research
A model of a new building by Heitman Architects
Kneepads for Pull’R Holdings
“Curiosity,” the Mars roving explorer (NASA)

Contact your sales representative to discuss 3D printing options and pricing.«Firstname» - Visit our Facebook page to see our latest projects and installations.
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What is your job function at Power 
Wellness?

I ensure that all written and visual 
communication that is created for 
Power Wellness upholds our brand 
standards. For example, I helped 
coordinate the marketing efforts for 
our new corporate offi ce.  

How did the relationship between 
K&M Printing and Power Wellness 
get started?

Toward the end of 2015 we were 
looking for a new print vendor and 
received a referral for K&M from one 
of our vendors. We invited K&M to 
participate in an RFP and our team 
was really impressed with their work 
so we selected K&M to be our new 
print vendor. 

How did the wall project evolve?  
What were the marketing 
objectives?  

In March 2016, our marketing team 
was asked to create a unique design 
concept for our new offi ce space that 
we were moving to in July 2016. We 
knew that we wanted a wall mural 

created that refl ected our values so 
we contacted K&M for help with this 
project. We wanted to incorporate 
our new brand colors that were being 
used on our redesigned website. We 
also wanted our new offi ce space 
to inspire our team members. By 
June, our senior graphic designer, 
Stephanie, combined the concepts 
I provided with her own ideas to 
design a variety of mock-ups for the 

(continued on next page)
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Pantone Names Top 10 Colors of Spring 2017
We don’t necessarily believe that the 
outrageous and impractical designs that go 
down runways at fashion shows have much 
bearing on everyday wear or promotional 
apparel, but one area it can set real-world 
trends is color.

Just ask Pantone, which released its top 10 
colors of spring 2017 after recently attending 
New York Fashion Week (NYFW).

According to the Los Angeles Times, the 
Pantone team looked at each outfi t from 
the approximately 119 scheduled shows and 
presentations at NYFW to determine which 
color variations appeared most often.

Many of these hues invoke the colors of nature and, as demonstrated by designers at NYFW, blend together 
nicely. Blue continues to remain a spring staple, with three blue Pantone colors, all of which bring an extra 
dose of energy to the classics. And for those looking for something familiar, Pale Dogwood calls to mind the 
feelings of Rose Quartz, one of two colors Pantone chose for Color of the Year 2016.

Are you inspired by the color selections? As you start planning your clients’ spring promotions, keep these 
colors in mind to keep your clients on trend.

This article was originally published by Promo Marketing.

“K&M has really helped transform our ideas into reality.”

Stephanie and Monica 
of Power Wellness

Prepress: Where the Magic Happens

To Impress Clients, Consider Printing a Company Calendar

Prepress is the term used in the printing industry for the 
procedures that occur between the creation of a print layout 
and the fi nal printing. It is valuable for a designer to work 
very closely with their printer to learn how artwork should be 
prepared in their digital fi le. To that end, prepress actually 
becomes a partnership between the graphic designer and 
the printer.

K&M Printing and Spotlight Graphic Solutions offers 
technical support on all fi les that will print on press or 
digitally. When you send fi les to us, they are downloaded 
and transferred into the prepress department where our 
graphic technicians examine every fi le for potential issues: 
size, resolution, fonts, color, trapping, die lines and more. 
If changes are needed we make the necessary adjustments 
or quickly communicate them to your graphics department 
so a revised fi le can be sent.

We have the capability of printing a wide range of “magical” 
effects utilizing paper stock, ink, die cuts and coatings. If 
you have a vision but aren’t sure of how to achieve it, our 
graphic design department can offer suggestions and show 
you printed samples. We recommend that you contact your 
sales representative at the beginning of the design process 
to discuss the many printing options that are available.

Custom calendars make an excellent gift for clients. 
They display your corporate branding throughout 
the year and can also be used to offer monthly 
promotions.

A calendar can include a 12-month promotional plan, 
reminders of important events or yearly promotions. 
According to K&M sales representative Michael 
Grunewald, “UPS for DownS uses this strategy as a 
way to remind their members of upcoming events, 
and they also sell the calendar at fund raising events 
which defrays costs and raises money.”

Motor Coach Industries is another company that 
puts a lot of pride into their calendar. Each year they 
come up with a thoughtful design and utilize the 
calendar to showcase their impressive fl eet of luxury 
motor coaches and motor homes.

The promotional calendars used by your clients 
make a continuous personal impression of your 
company. Contact your sales representative to ask 
about calendar designs, pricing or to receive your 
2017 K&M Printing/Spotlight Calendar!

Our prepress department offers the following 
services while making certain that your data is 
protected with our online security system:

• Easy uploading and archiving
• Prefl ighting and troubleshooting
• Digital and hard proofi ng
• Color correction
• Computer-to-plate technology
• Graphic design
• File prep
• Variable data set up

The 2017 calendars for 
Motor Coach Industries 

and K&M Printing/
Spotight.
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