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3D Printing Now Available!
A new partnership for K&M adds a dimension 
to your communications

SPRING 2015

Your idea is good…now ensure that it’s completely understood. Something 
you can physically examine and feel—a model, a prototype, a visual aid—
can provide the insight that illuminates an idea. Continuing its leadership in 
communication, K&M Printing has partnered with Proxima 3D to provide highly 
detailed, full-color, 3-dimensional “prints” that extend communication to a 
higher level. Examining your 3D model or prototype, customers and colleagues 
can better appreciate your new concept or an enhancement to an older one. 
3D can distinguish your message.

Here are some of the experiences that users of 3D printing have shared:

The Ramboll Group – A leading 
Nordic consulting group 
headquartered in Copenhagen

Challenge – Finding the best 
way to convey civil engineering 
visions to prospective clients, 
established customers and 
engineers throughout the 
4,000-person company

Solution – Full-color 3D prints 
to produce engineering models

Results –

• Model production at less 
than one third the cost of 
handmade models

• Dramatic time savings that increase 
with the complexity of the model

• New business acquisition

• Increase in effi ciency and accuracy

“There’s just something about a 3D 
model that stirs the passions in ways 

that a blueprint or computer fi le just 
can’t...3D printing has become a 
distinct competitive advantage for us, 
and ultimately, a tool that signifi cantly 
benefi ts our customers.”

Gita Monshizadeh, CAD 
Development Manager, Ramboll 
Transport and Infrastructure Division

Model of a glass-domed elephant house 
at the Copenhagen Zoo

Experience the Orchid Exhibition 
at Chicago Botanic Garden
February 14 – March 15, 2015
The fascinating family Orchidaceae stars at Chicago Botanic 
Garden’s Orchid Show. A month-long slate of orchid events 
and classes—including several about vanilla (yes, it’s an 
orchid!)—offers interesting experiences for adults, kids, and 
families. In 2014, and again this year, K&M Printing/Spotlight 
was honored to create the display boards for the Orchid Show, 
a few of which are shown on this page. If you decide to attend 
this year’s show make sure you bring a camera!

“Please pass on our thanks to the people at K&M Printing 
who helped produce the gorgeous orchid panels. The 
printing is really beautiful and the panels matched the 
sample print-outs perfectly. The delivery and packaging of 
the panels ensured they came to us in perfect condition. 
All great!!! The show is a big hit and getting lots of media 
attention.

Please thank all who were involved, especially (K&M 
Sales Rep) Jeff Vabulas for his patience and vigilance in 
coordinating the project.”

Nancy Snyder
Chicago Botanic Garden

Honor Earth Day with FSC Certifi ed Print Projects
Earth Day is honored in 192 
countries worldwide on April 22nd. 
Millions of volunteers organize 
environmental activities to raise 
awareness of what can be done 
to protect our environment year-
round. 

What can we do to make a 
difference in providing a healthy, 
sustainable future? We can use 
paper products that come from 
FSC Certifi ed sources. FSC 
Certifi cation was created in 1993 
and is globally recognized for 
the promotion of responsible 
forest management. It is a 
voluntary standard and all FSC 
certifi ed forest products have 
been verifi ed throughout their 
supply chains—from their origin 
to their fi nal destination. These 
standards ensure that the wood 

and pulp used in the production 
process are grown, harvested 
and manufactured to high 
environmental standards. 

K&M/Spotlight received its FSC 
chain-of-custody certifi cation many 
years ago in order to provide 
environment-friendly printing 
to our customers. We want our 
actions today to minimally impact 
the environment in the future.  

How can you produce a FSC 
certifi ed project?

Just request that your next 
project be run on FSC certifi ed 
paper. We will help you select a 
paper to meet the requirements 
of the project. When you are 
designing the piece, leave 
room in the artwork for the FSC 
logo. Under FSC certifi cation 

guidelines, we must apply the 
logo.  

Are FSC certifi ed projects more 
expensive than traditionally 
printed projects?

No, we do not charge more for 
running a FSC project!  

Which FSC logo will be used?

There are several FSC logos that 
pertain to printed materials. We 
will choose the appropriate logo 
depending on the paper used to 
produce the project.

To learn more about getting 
involved in environmental 
citizenship and action, go to 
earthday.org.

— from —

<<Salesman>>
1410 N. Meacham Road
Schaumburg, IL 60173
<<salesphone>>

<<Merged Endorsement Line>>
<<FULLNAME>>
<<BUSINESS>>
<<ADDRESSLINE1>>
<<ADDRESSLINE2>>
<<CITY>>, <<STATE>>  <<ZIPCODE>>
�����A���D���



Building a Fun Print Relationship 
with LEGOLAND Creatives

We have all enjoyed playing with LEGO toys with our children and 
seeing them build brick on top of brick into something spectacular! 
LEGOLAND Discovery Center Chicago, located in Schaumburg, is 
the place to let your imagination run wild while you participate in 
the Factory Tour, Laser Ride, 4D Cinema, Master Builder Academy, 
Construction Site, Build and Test LEGO Racers and more.  

K&M/Spotlight Sales Representative Bob Klett has worked with 
Marketing Manager Becky Specha and her team at LEGOLAND 
Discovery Center Chicago since it opened in 2008. “We use K&M 
Printing for a variety of print projects, from coupons and promotional 
materials to vinyls and wallpaper. The best thing about K&M/Spotlight is 
that they are always really fast and able to help out with any emergency 
print needs.” 

When asked what other projects are on the horizon, Becky said they are 
always making changes which means K&M will always have plenty of 
print projects in the pipeline! The next project will be creating wallpaper 
for the front of the new Master Model Builder Workshop.

For more information about LEGOLAND Discovery Center Chicago, 
go to: www.legolanddiscoverycenter.com/chicago/about-us/

Employees’ 
Favorite 
Recipes
Human Resources and Payroll 
Specialist Bonnie Weiss supplied 
us with this issue’s recipe for a 
dessert that’s restaurant-good and 
slow-cooker easy. Let your crockpot 
transform cake mix, pudding 
mix and chocolate chips into an 
impressively rich dessert!

Crockpot Chocolate Cake
Ingredients:
1 package (18-1/4 oz) chocolate 
cake mix

1 cup (8 oz) sour cream

1 cup semisweet chocolate chips

1 cup water

4 eggs

3/4 cup vegetable oil

1 package (4-serving size) chocolate 
instant pudding and pie fi lling mix

Vanilla ice cream

Directions:
Coat 4 – 5 quart crockpot slow cooker 
with butter or nonstick cooking spray.

Combine all ingredients, except ice 
cream, in medium bowl; mix well. 
Transfer to crock-pot slow cooker.

Cover; cook on LOW 3 to 4 hours or 
on HIGH 1-1/2 to 1-3/4 hours. Serve 
hot or warm with ice cream.

Makes 12 servings.

Stanley Black & Decker – 
Leading global manufacturer of 
power tools, hardware, home 
improvement products, fasteners, 
and accessories with more than 
$11 billion in annual sales

Challenge – Need for fast, cost 
effective production of early 
concept models

Solution – 3D printed models

Results - Shorter design cycles, 
improved product aesthetics and 
ergonomics

“While a design may look good on 
the computer screen, there is really 
no substitute for actually holding 
something in your hand. …we have 
been able to reduce model production 

time by as much as 75 percent in some 
cases.”

John Reed
Master Prototype Specialist
Black & Decker

We can help you take advantage of this emerging technology. 
Contact Proxima 3D or K&M to discuss the possibilities.

Proxima 3D: 224-353-2316   info@Proxima3D.com
K&M Printing: 847-884-1100   www. Proxima3D.com

Model of a DeWALT Auto Leveling Transit

Now 3D Printing continued

When people think about Ireland, the Guinness Storehouse is 
often the fi rst thing that comes to mind. But that hasn’t always 
been the case. In fact, the Guinness Storehouse didn’t even exist 
15 years ago. So how did Guinness develop the number one 
tourist attraction in Ireland and reinvigorate its brand? By carefully 
examining its marketing and crafting a well thought-out branded 
space.

Grainne Wafer, one of the senior global marketers on the Guinness 
brand, explained, “The Storehouse is a fantastic way for people to 
experience and engage with the Guinness brand. But what we are 
really trying to do...is make it as rewarding, enjoyable, engaging 
and as participative as possible. That’s true with everything we try 
to do on the Guinness brand in terms of marketing.”

So whether you’re a large organization with an interesting history 
or a small startup, these lessons from Guinness can apply to your 
marketing:

Focus on interaction
The Guinness Storehouse is carefully designed to not only 
encourage interaction with the brand, but also between visitors. 
There are digital games, bars and even a class on pouring the 
perfect pint to get people talking. Wafer said, “It’s a place for 
interaction among tourists who are traveling around Ireland, for the 
people who live there and for the new Guinness employees who 
are undergoing training.” In addition, visitors can use the giant 
interactive wall (one of the largest in the world) to leave messages 
that connect to their social media.

Tell a story
Visitors’ exploration of the Guinness Storehouse begins with a 
guide telling them the origins of the brand. Preserved in the fl oor 
of the entryway is the 9,000 year lease that Arthur Guinness signed 
in 1759. As visitors continue on their self-guided tours, they learn 
about and interact with more historical facts, the actual brewing 
process and the evolution of Guinness’s marketing. At every point, 
the Guinness Storehouse invites visitors to be a part of the brand’s 
fascinating story.

Know your audience
Before the Guinness Storehouse was built, the company recognized 
that it needed to start thinking about how to bring in the next 
generation of Guinness drinkers. They understood that people 
typically start engaging with the brand in their mid-twenties, so 
the design of the Guinness Storehouse is meant to attract “guys 
and girls who are at their fi rst job stage, who are progressing a 
bit more.” The advanced technology and the juxtaposition of 
the building’s old exterior and strikingly modern interior serve to 
accomplish this goal.

Clockwise from top center: Marketing Manager Becky Specha and some of the many projects 
K&M/Spotlight has completed for LEGOLAND Discovery Center Chicago in Schaumburg

Focus on Del Bloem
President of Proxima 3D

Del Bloem is a longtime friend of the 
Stobarts and K&M Printing. As president 
of ICS Medical Corporation, he was a loyal 
customer and huge fan of K&M. After 
retiring, much of his time was spent with 
Youth Guidance, a social service organization 
which creates and implements programs for 
at-risk children in Chicago’s public schools. 
When his term as president of the board of directors for Youth Guidance ended, he 
began looking for opportunities to get back into the business world.  

Del became interested in additive manufacturing and 3D printing and, after learning 
what he could on the outside, he committed to getting involved in the industry. He 
approached Ken and Rich Stobart, proposing a venture that would continue K&M’s 
commitment to leading technology and complement their broad portfolio of printing 
capabilities. Last December, Proxima 3D was founded with that objective.

Proxima 3D has in-house capabilities that provide 3D color printing for concept 
prototypes, architectural and other models. Proxima 3D is also able to help 
customers utilize additive manufacturing and 3D printing in any role, and can help 
you take advantage of many aspects of this game-changing technology.  

The Print Connection is printed on the Xerox iGen 150 using 100# MPC gloss text paper. «Firstname» - Like us on Facebook and let us know how we’re doing!

<Firstname>: Take a Lesson from 
the Guinness Storehouse on Branding
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3D Printing Now Available!
A new partnership for K&M adds a dimension 
to your communications

SPRING 2015

Your idea is good…now ensure that it’s completely understood. Something 
you can physically examine and feel—a model, a prototype, a visual aid—
can provide the insight that illuminates an idea. Continuing its leadership in 
communication, K&M Printing has partnered with Proxima 3D to provide highly 
detailed, full-color, 3-dimensional “prints” that extend communication to a 
higher level. Examining your 3D model or prototype, customers and colleagues 
can better appreciate your new concept or an enhancement to an older one. 
3D can distinguish your message.

Here are some of the experiences that users of 3D printing have shared:

The Ramboll Group – A leading 
Nordic consulting group 
headquartered in Copenhagen

Challenge – Finding the best 
way to convey civil engineering 
visions to prospective clients, 
established customers and 
engineers throughout the 
4,000-person company

Solution – Full-color 3D prints 
to produce engineering models

Results –

• Model production at less 
than one third the cost of 
handmade models

• Dramatic time savings that increase 
with the complexity of the model

• New business acquisition

• Increase in effi ciency and accuracy

“There’s just something about a 3D 
model that stirs the passions in ways 

that a blueprint or computer fi le just 
can’t...3D printing has become a 
distinct competitive advantage for us, 
and ultimately, a tool that signifi cantly 
benefi ts our customers.”

Gita Monshizadeh, CAD 
Development Manager, Ramboll 
Transport and Infrastructure Division

Model of a glass-domed elephant house 
at the Copenhagen Zoo

Experience the Orchid Exhibition 
at Chicago Botanic Garden
February 14 – March 15, 2015
The fascinating family Orchidaceae stars at Chicago Botanic 
Garden’s Orchid Show. A month-long slate of orchid events 
and classes—including several about vanilla (yes, it’s an 
orchid!)—offers interesting experiences for adults, kids, and 
families. In 2014, and again this year, K&M Printing/Spotlight 
was honored to create the display boards for the Orchid Show, 
a few of which are shown on this page. If you decide to attend 
this year’s show make sure you bring a camera!

“Please pass on our thanks to the people at K&M Printing 
who helped produce the gorgeous orchid panels. The 
printing is really beautiful and the panels matched the 
sample print-outs perfectly. The delivery and packaging of 
the panels ensured they came to us in perfect condition. 
All great!!! The show is a big hit and getting lots of media 
attention.

Please thank all who were involved, especially (K&M 
Sales Rep) Jeff Vabulas for his patience and vigilance in 
coordinating the project.”

Nancy Snyder
Chicago Botanic Garden

Honor Earth Day with FSC Certifi ed Print Projects
Earth Day is honored in 192 
countries worldwide on April 22nd. 
Millions of volunteers organize 
environmental activities to raise 
awareness of what can be done 
to protect our environment year-
round. 

What can we do to make a 
difference in providing a healthy, 
sustainable future? We can use 
paper products that come from 
FSC Certifi ed sources. FSC 
Certifi cation was created in 1993 
and is globally recognized for 
the promotion of responsible 
forest management. It is a 
voluntary standard and all FSC 
certifi ed forest products have 
been verifi ed throughout their 
supply chains—from their origin 
to their fi nal destination. These 
standards ensure that the wood 

and pulp used in the production 
process are grown, harvested 
and manufactured to high 
environmental standards. 

K&M/Spotlight received its FSC 
chain-of-custody certifi cation many 
years ago in order to provide 
environment-friendly printing 
to our customers. We want our 
actions today to minimally impact 
the environment in the future.  

How can you produce a FSC 
certifi ed project?

Just request that your next 
project be run on FSC certifi ed 
paper. We will help you select a 
paper to meet the requirements 
of the project. When you are 
designing the piece, leave 
room in the artwork for the FSC 
logo. Under FSC certifi cation 

guidelines, we must apply the 
logo.  

Are FSC certifi ed projects more 
expensive than traditionally 
printed projects?

No, we do not charge more for 
running a FSC project!  

Which FSC logo will be used?

There are several FSC logos that 
pertain to printed materials. We 
will choose the appropriate logo 
depending on the paper used to 
produce the project.

To learn more about getting 
involved in environmental 
citizenship and action, go to 
earthday.org.
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3D Printing Now Available!
A new partnership for K&M adds a dimension 
to your communications

SPRING 2015

Your idea is good…now ensure that it’s completely understood. Something 
you can physically examine and feel—a model, a prototype, a visual aid—
can provide the insight that illuminates an idea. Continuing its leadership in 
communication, K&M Printing has partnered with Proxima 3D to provide highly 
detailed, full-color, 3-dimensional “prints” that extend communication to a 
higher level. Examining your 3D model or prototype, customers and colleagues 
can better appreciate your new concept or an enhancement to an older one. 
3D can distinguish your message.

Here are some of the experiences that users of 3D printing have shared:

The Ramboll Group – A leading 
Nordic consulting group 
headquartered in Copenhagen

Challenge – Finding the best 
way to convey civil engineering 
visions to prospective clients, 
established customers and 
engineers throughout the 
4,000-person company

Solution – Full-color 3D prints 
to produce engineering models

Results –

• Model production at less 
than one third the cost of 
handmade models

• Dramatic time savings that increase 
with the complexity of the model

• New business acquisition

• Increase in effi ciency and accuracy

“There’s just something about a 3D 
model that stirs the passions in ways 

that a blueprint or computer fi le just 
can’t...3D printing has become a 
distinct competitive advantage for us, 
and ultimately, a tool that signifi cantly 
benefi ts our customers.”

Gita Monshizadeh, CAD 
Development Manager, Ramboll 
Transport and Infrastructure Division

Model of a glass-domed elephant house 
at the Copenhagen Zoo

Experience the Orchid Exhibition 
at Chicago Botanic Garden
February 14 – March 15, 2015
The fascinating family Orchidaceae stars at Chicago Botanic 
Garden’s Orchid Show. A month-long slate of orchid events 
and classes—including several about vanilla (yes, it’s an 
orchid!)—offers interesting experiences for adults, kids, and 
families. In 2014, and again this year, K&M Printing/Spotlight 
was honored to create the display boards for the Orchid Show, 
a few of which are shown on this page. If you decide to attend 
this year’s show make sure you bring a camera!

“Please pass on our thanks to the people at K&M Printing 
who helped produce the gorgeous orchid panels. The 
printing is really beautiful and the panels matched the 
sample print-outs perfectly. The delivery and packaging of 
the panels ensured they came to us in perfect condition. 
All great!!! The show is a big hit and getting lots of media 
attention.

Please thank all who were involved, especially (K&M 
Sales Rep) Jeff Vabulas for his patience and vigilance in 
coordinating the project.”

Nancy Snyder
Chicago Botanic Garden
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awareness of what can be done 
to protect our environment year-
round. 
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difference in providing a healthy, 
sustainable future? We can use 
paper products that come from 
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Certifi cation was created in 1993 
and is globally recognized for 
the promotion of responsible 
forest management. It is a 
voluntary standard and all FSC 
certifi ed forest products have 
been verifi ed throughout their 
supply chains—from their origin 
to their fi nal destination. These 
standards ensure that the wood 

and pulp used in the production 
process are grown, harvested 
and manufactured to high 
environmental standards. 

K&M/Spotlight received its FSC 
chain-of-custody certifi cation many 
years ago in order to provide 
environment-friendly printing 
to our customers. We want our 
actions today to minimally impact 
the environment in the future.  

How can you produce a FSC 
certifi ed project?

Just request that your next 
project be run on FSC certifi ed 
paper. We will help you select a 
paper to meet the requirements 
of the project. When you are 
designing the piece, leave 
room in the artwork for the FSC 
logo. Under FSC certifi cation 

guidelines, we must apply the 
logo.  

Are FSC certifi ed projects more 
expensive than traditionally 
printed projects?

No, we do not charge more for 
running a FSC project!  

Which FSC logo will be used?

There are several FSC logos that 
pertain to printed materials. We 
will choose the appropriate logo 
depending on the paper used to 
produce the project.

To learn more about getting 
involved in environmental 
citizenship and action, go to 
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