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K&M Creative Product Solutions
Sage Products, a worldwide leader 
in innovative healthcare products, 
and winner of “Best Place to Work” 
in Healthcare awards, wanted to 
add yet another dimension to their 
employee experience. 

There was a long, plain hallway 
leading to the warehouse that 
needed attention-grabbing 
graphics. We worked with Sarah 
Spoehr, Designer and Project 
Manager at Sage, to integrate wide 
format graphics that told a story 
about her company. Fresh paint and 
eight 48” x 72” large, crystal clear 
wall graphics printed on 6mm sintra 
with aluminum standoffs finished off 
the walls.

Another long hallway needed to 
tell a story as well. Sage Products 
makes donations to many charitable 
organizations. In recognition of that, 
flip-wall frames were installed, 11 
total, each 22” x 17” to hold 20” 
x 16” images with a silver finish. 
Sarah commented that “the flip 
frames will allow us to change out 

the images as needed, and keep 
the information fresh and updated, 
without changing the wall design.” 

We pride ourselves on finding 
solutions to fit our clients’ needs. 
Why not put our solutions to work 
for you?

Sarah Spoehr, Designer and Project Manager 
at Sage, admiring her new wall graphics.

Nine Reasons Why Print Newsletters Trump e-Newsletters
New clients often ask whether they should produce a print newsletter or an e-newsletter. If the goal is to 
retain customers, gain new ones or communicate most effectively to your audience, the answer is easy: Print 
newsletters are the best choice, hands-down. Here are nine reasons why print newsletters are far superior to 
e-newsletters when it comes to maximizing this powerful communications tool. 

1. Deliverability. Print newsletters actually get 
delivered. According to the Email Marketing Metrics 
Report1 by MailerMailer, only 12.5 percent of unique 
marketing e-mails were even opened in the second 
half of 2008. Even if you double that rate, can you 
live with only 25 percent of your newsletters ever 
making it to your intended reader? 

2. Less competition. Print newsletters do not have 
to compete with as much clutter or “noise.” That’s 
one of the reasons why users spend only 51 seconds 
reading the average e-newsletter.2 Consider how 
much physical mail you get each day compared to 
the number of e-mails you receive each day. Which 
leads to the next point …

3. Desire to delete. Think about your own mindset 
when you open up your e-mailbox in the morning. 
Your goal is to get rid of as much as you can as 
quickly as you can; the natural inclination is to hit 
the delete button, even for e-newsletters you have 
signed up for. How much time are you going to 
spend reading a newsletter if you delete it without 
even opening it? 

4. People prefer print. The majority of consumers 
(73 percent) prefer mail for receiving new product 
announcements or offers from companies they do 
business with, as compared to 18 percent for e-mail. 
Mail is also preferred by 70 percent of respondents 
for receiving unsolicited information on products 
and services from companies with which they are not 
currently doing business.3 

5. Immediate attention. Mail is invited into a home/
business better than any other marketing medium. 
98% of consumers bring in their mail on the day it’s 
delivered and 77% of consumers sort through their 
mail immediately.4 

6. Readability. Print newsletters offer easy reading 
and portability—you can read a print newsletter 

anywhere. People do not like to read large amounts 
of text by scrolling on a computer screen. Here 
is what Paul Swift, Editor and Publisher of The 
Newsletter on Newsletters has to say: “Studies 
show online readers retain much less of what they 
read compared to those reading printed matter…
People can keep print newsletters for further or 
future reading during a commute or some other 
‘down time,’ whereas online newsletters are usually 
skimmed and then deleted.”5 

7. Higher perceived value. Printed material has a 
higher perceived value than online material. Think 
about the last time you received a card—what had a 
higher impact, a physical card or an e-card? People 
simply prefer the enduring, tactile aspect of paper. 

8. Email addresses change more often than 
physical address. This is a big problem, as 
you generally don’t know when a client’s email 
address changes. With printed newsletters, it is 
simple to ensure your addresses are up-to-date 
(NCOA processing and adding “Address Service 
Requested” to your mail panel once or twice a 
year). 

9. Pass-along rate. A printed newsletter has a much 
higher pass-along rate than an e-newsletter. Even if 
someone forwards it to others, all the above issues 
come into play. 

The bottom line 

While print newsletters are generally far superior to 
e-newsletters, email can be used to supplement the 
print newsletter—it is particularly great for delivering 
time-sensitive information. But don’t be fooled by 
the ease and low-cost of e-newsletters. If you really 
want to communicate most effectively with the 
highest number of people in your audience, print 
newsletters are the way to go. 

1 Email Marketing Metrics Report. MailerMailer, June 2009 
2 Email Newsletter Usability: 149 Design Guidelines for Newsletter 
Subscription, Content, and Account Maintenance Based on Usability 
Studies, Nielsen Norman Group 
3 Survey by International Communications Research (ICR) and Pitney-
Bowes, 2007 
4 2004 USPS Mail Moment Study. 
5 Paul Swift, Editor and Publisher, The Newsletter on Newsletters
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Have you ever casually surfed the Web, 
answered a friendly chat or responded 
to a curious email only to have it lead 
to major computer trouble? With virus, 
spam and phishing technology more 
sophisticated than ever, computer threats 
can be hidden in devious places. Here are 
common mistakes that can affect computer 
speed and safety, from the experts at 
USTechSupport.

Mistake: Enjoying “free” software  
and movies from your buddy.

Downloading pirated software is not only illegal; it can cause significant 
damage to your computer. The “free” software and media your buddy gave 
you can do more harm than good to your computer because it may be riddled 
with malicious viruses and malware, making your PC susceptible to attack. 
Remember, it’s better to buy than borrow when it comes to software and media.

Mistake: Clicking on enticing pop-ups.

Pop-ups caught your attention? Think before you click. Pop-ups that offer free 
goods, deals on products and even conversation with beautiful people can be 
alluring. But, do you know where that click will take you? Clicking on suspicious 
pop-ups can lead you down a rabbit-hole of even more unwanted pop-ups and 
spam. Take the time to research the subject yourself, rather than clicking on the 
first questionable advertisement.

Mistake: Leaving multiple files open.

You’re an expert at multitasking, meaning you need to constantly access many 
files. But leaving multiple files open in different applications can put a significant 
strain in your system. Try to keep only necessary resources active and see how 
much faster your machine responds.

Mistake: Responding to an email with an “incredible opportunity.”

Everyone has received those email investment opportunities that seem too 
good to ignore. The reality is, many scammers prey on trusting individuals or 
those who are enticed by get-rich-quick schemes. These scammers may even 
complete an initial transaction, only to later wipe out all your accounts. Never 
provide personal information, including banking information or your Social 
Security number, to anyone over email.

Mistake: Visiting adult websites.

“Triple X” can also mean triple the issues. Some sites harbor more than just adult 
material. They can create a domino-effect of pop-ups, forcing your PC to a grinding 
halt as it deals with the incoming viruses that drain the system’s resources. Avoiding 
suspicious sites is part of keeping your computer running at its best.

Giving Back to the Community
At K&M Printing, we pride ourselves on our expertise and state-of-the-art facility. We offer tours to design 
and print students from local colleges, giving them first-hand knowledge of a successful interactive print 
environment. As part of the tour, they’ll visit the pre-press department where files are downloaded and then 
converted to either send to our print-on-demand full service copy department or direct to plate for our offset 

printing presses. The students are then instructed in the 
process of creating pdf proofs or hard copy proofs from 
our calibrated proofing system, making alterations if 
necessary, and then the sign-off approval process.

From there, they are taken out to the press area, 
where they can view our 6-color presses and variety 
of 2-color presses. The tour ends with our full-service 
bindery department—from collating, cutting, kitting, 
label addressing, mailing, and shipping—all following 
individual customer requirements in a timely manner.

The students get a sense of teamwork at K&M Printing 
and what it takes to be a true customer-service, goal-
oriented printing company.

Every Door Direct Mail Services
K&M Printing is well-versed in the United States Postal Service’s Every Door 
Direct Mail (EDDM) services. We can help your business produce and print your 
direct mail marketing materials and can also address and send your mailings to 
the Postal Service for EDDM fulfillment. Our team of graphic designers can help 
you create a strategic and attention-catching design. Additionally, our flexible 
printing options ensure that your project meets the quality and budgetary 
guidelines for your business.

EDDM is one of the best ways to reach your local customers. You no longer 
need a mailing list or a postage permit. With EDDM you can highlight which 
areas you would like to target with your message and can target each household 
in that area. This is a great direct marketing tool for retail stores, event 
promoters and other businesses. With K&M Printing’s help you can leverage this 
tool for the best direct mail results possible. Some common uses of this direct 
marketing tool are:

    •  Distributing Marketing Postcards

    •  Distributing Coupons

    •  Promoting Events

    •  Promoting New Store Locations

    •  And More!

K&M Printing can fulfill EDDM retail and standard services for your business. 
From design to printing to addressing and submitting to USPS, we can be your 
one-stop solution for EDDM. Contact us for more information or to get started 
on your EDDM project today.

Sales Representative Todd Watkins fielding questions 
during a student tour.

Employees’  
Favorite  
Recipes
Whenever newsletter time comes 
around, we ask our staff to contribute 
one of their favorite recipes. This 
month’s selection is deliciously 
decadent! 

Chewy Chocolate  
Espresso Cookies
3-1/4 cups semisweet chocolate chips
1/2 cup butter
1/2 cup flour
1/2 teaspoon baking powder
1/2 teaspoon salt
4 eggs
1-1/2 cups sugar
2 teaspoons vanilla
1-1/2 teaspoons instant espresso
1-1/2 cups chocolate chips

In a bowl over simmering water, 
melt the 3 1/4 cups chocolate chips 
and butter together. Meanwhile, in 
another bowl, mix together the flour, 
baking powder, and salt.

In a mixer with a whip attachment, 
mix the eggs and sugar until light 
and fluffy. Add the vanilla and 
ground espresso, then add the 
chocolate mixture. Mix in the dry 
ingredients and the remaining 
1-1/2 cups chips. Let sit at room 
temperature for 30 minutes to set 
up. Scoop onto parchment lined 
sheet pans with a medium ice cream 
scoop then freeze.

Bake from frozen in a preheated 
375°F oven for 7 minutes. You 
can par-bake them for 5 minutes 
then bake an 
additional 2 
minutes at 
the time you 
serve them so 
they’re warm.

Avoid these Common User Mistakes  
Affecting Your Computer’s  
Speed and Security

  
Get Coffee  
on Us!
Take a moment! Sign in  
with your personal URL 
shown below and we will 
send you a Starbucks 
Coffee Card! We’ll send 
your friend one, too, just for 
signing them up for more 
information!

You will see how invaluable 
PURLS are for your organiza-
tion, and we have a lot more 
great ideas at K&M Printing.

Enjoy!

Go to freecoffee.kmprinting.com/$$firstname$$ for your FREE Coffee!
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Nine Reasons Why Print Newsletters Trump e-Newsletters
New clients often ask whether they should produce a print newsletter or an e-newsletter. If the goal is to 
retain customers, gain new ones or communicate most effectively to your audience, the answer is easy: Print 
newsletters are the best choice, hands-down. Here are nine reasons why print newsletters are far superior to 
e-newsletters when it comes to maximizing this powerful communications tool. 

1. Deliverability. Print newsletters actually get 
delivered. According to the Email Marketing Metrics 
Report1 by MailerMailer, only 12.5 percent of unique 
marketing e-mails were even opened in the second 
half of 2008. Even if you double that rate, can you 
live with only 25 percent of your newsletters ever 
making it to your intended reader? 

2. Less competition. Print newsletters do not have 
to compete with as much clutter or “noise.” That’s 
one of the reasons why users spend only 51 seconds 
reading the average e-newsletter.2 Consider how 
much physical mail you get each day compared to 
the number of e-mails you receive each day. Which 
leads to the next point …

3. Desire to delete. Think about your own mindset 
when you open up your e-mailbox in the morning. 
Your goal is to get rid of as much as you can as 
quickly as you can; the natural inclination is to hit 
the delete button, even for e-newsletters you have 
signed up for. How much time are you going to 
spend reading a newsletter if you delete it without 
even opening it? 

4. People prefer print. The majority of consumers 
(73 percent) prefer mail for receiving new product 
announcements or offers from companies they do 
business with, as compared to 18 percent for e-mail. 
Mail is also preferred by 70 percent of respondents 
for receiving unsolicited information on products 
and services from companies with which they are not 
currently doing business.3 

5. Immediate attention. Mail is invited into a home/
business better than any other marketing medium. 
98% of consumers bring in their mail on the day it’s 
delivered and 77% of consumers sort through their 
mail immediately.4 

6. Readability. Print newsletters offer easy reading 
and portability—you can read a print newsletter 

anywhere. People do not like to read large amounts 
of text by scrolling on a computer screen. Here 
is what Paul Swift, Editor and Publisher of The 
Newsletter on Newsletters has to say: “Studies 
show online readers retain much less of what they 
read compared to those reading printed matter…
People can keep print newsletters for further or 
future reading during a commute or some other 
‘down time,’ whereas online newsletters are usually 
skimmed and then deleted.”5 

7. Higher perceived value. Printed material has a 
higher perceived value than online material. Think 
about the last time you received a card—what had a 
higher impact, a physical card or an e-card? People 
simply prefer the enduring, tactile aspect of paper. 

8. Email addresses change more often than 
physical address. This is a big problem, as 
you generally don’t know when a client’s email 
address changes. With printed newsletters, it is 
simple to ensure your addresses are up-to-date 
(NCOA processing and adding “Address Service 
Requested” to your mail panel once or twice a 
year). 

9. Pass-along rate. A printed newsletter has a much 
higher pass-along rate than an e-newsletter. Even if 
someone forwards it to others, all the above issues 
come into play. 

The bottom line 

While print newsletters are generally far superior to 
e-newsletters, email can be used to supplement the 
print newsletter—it is particularly great for delivering 
time-sensitive information. But don’t be fooled by 
the ease and low-cost of e-newsletters. If you really 
want to communicate most effectively with the 
highest number of people in your audience, print 
newsletters are the way to go. 

1 Email Marketing Metrics Report. MailerMailer, June 2009 
2 Email Newsletter Usability: 149 Design Guidelines for Newsletter 
Subscription, Content, and Account Maintenance Based on Usability 
Studies, Nielsen Norman Group 
3 Survey by International Communications Research (ICR) and Pitney-
Bowes, 2007 
4 2004 USPS Mail Moment Study. 
5 Paul Swift, Editor and Publisher, The Newsletter on Newsletters
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