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iGen Digital Press Saves Time 
and Money While Offering 
Mouth-Watering Photographs

SPRING 2016

K&M Printing has thrived for more 
than 40 years serving the non-profi t 
and commercial sectors with offset 
and digital print production, including 
wide-format. We now offer customers 
high quality color printing that elimi-
nates the time and money required to 
prepare artwork and plates for offset 
print production through our Xerox 
iGen 150 Digital Press.

Sales Representative, 
Keith Stobart, reports that 
the iGen has been a great 
asset for K&M Printing 
and its customers. The 
print quality is outstanding 
and it saves as much 
as 3 to 4 days on the 
preparation of artwork, 
plates, and proofs. Keith 
adds, “With the iGen, 
our customers are able to 
make changes and go to 
print much more quickly.”

Topco, the leading 
private label food 
industry provider, 
developed eye-catching 
marketing pieces for its 
introduction of the Frozen
@{ease} Entrée Line. A 
colorful folder holds the 

10 product sheets, each displaying 
a mouth-watering photograph 
of the frozen entrée, packaging 
specifi cations, and shipping details. 
Our Topco marketing contact reports 
that, because of the visual appeal 
of the brochure and product sheets, 
the response from the food industry 
has exceeded their projections. New 
products are now in many of their 
customers’ grocery stores.
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Family Size Entrées

Mealtime Made Easy.TIME’S ON
   YOUR SIDE!™

®

EAT!
Bake
and

• High Quality Ingredients

• Feeds the Whole Family

see back for details

Introducing

Prepared Vegetables

466
MINUTES!

Ready
in

about

TIME’S ON
   YOUR SIDE!™

®

• Steam to perfection
   in the bag

• Available in Sauce
   or Seasoned

Perfectly flavored
vegetables - made easy.

see back for details

Introducing

Skillet Meals

Delicious, Convenient
Meal Solutions.

TIME’S ON
   YOUR SIDE!™

®

1312
MINUTES!

Ready
in

about

• Quick & Easy

• Complete Meals

• Shopper Preferred Flavors

see back for details

Introducing

Powered by K&M Printing, kmprintsonline.com is an easy to use tool designed to be your complete print and 
direct mail offi ce. Spread your business reach by conducting direct mail campaigns so that new customers know 
who you are! We also offer marketing pieces and your own designed & branded stationery.

• Low cost direct mailings. Because we do the printing, there is no middle-man.

• Upload your own artwork. 

• No artwork? No problem! Choose from a variety of design-ready mail pieces and customize it to be your 
own! From postcards to brochures, we have hundreds of designs to choose from.

• Purchase mailing lists. You can either upload your own mailing list or purchase one through us.

• Online shopping cart. Simply order your products online or contact us for any help you may need.

• View or re-order past orders in your library.

• Save on postage. We offer discounted postage rates to save you money.

Visit our website at kmprinting.com or go to kmprintsonline.com

NOW AVAILABLE:
K&M PrintsOnline
Let us handle your print and direct mail 
pieces from design to mailing!

Spring is time to Freshen Up!
Legoland Discovery Center is all 
about keeping it fresh!

Legoland Discovery Center, located 
in Schaumburg, IL, offers multiple 
attractions from Jungle Expeditions 
to Pirate Adventures and private 
birthday rooms. 

Bob Klett, salesman at K&M Printing, 
worked with Legoland project 
manager Becky on their new displays. 
“We want our visitors to have a 
unique experience—by redesigning 
and installing fresh displays we can 
show them something they have not 
seen before,” says Becky.

The new concept is “Lego City 
Builder” and the heading on their 
website, legolanddiscoverycenter.
com, is “New for Spring 2016”. This 
keeps returning customers engaged 
with new activities and hands on 
creative building fun!

K&M Printing/Spotlight Graphic 
Solutions prepared & printed the art 
provided by Legoland and installed 
the 35 ft x 10 ft panels on three walls. 
The project was printed on full color 
pressure sensitive vinyl and matte 
laminate.

Bob Klett and Becky show off the new displays

THIS SPECIAL EDITION 

CREATED FOR YOU,

OUR VALUED CUSTOMER! 1410 N. Meacham Road
Schaumburg, IL 60173



Employees’ 
Favorite 
Recipes
This issue’s recipe is submitted by 
Susan Reedquist, marketing manager.  
“This is a recipe from my Swedish 
grandmother.  It’s an impressive make-
ahead dessert.”  It’s also gluten free!

Angel Pie
Ingredients—Meringue Shell: 

4 egg whites beaten 

1 t. cream of tarter

1 cup sugar

1 t. vanilla

Mix until stiff. Put in greased glass 
pie pan.  Bake 1 hour. Cool 
thoroughly.

Ingredients—Lemon Filling: 

4 egg yolks, beaten lightly

1½ lemons (juice and grated rind)

½ cup sugar

Cook until very thick and let cool.  
Whip ½ pint heavy cream. Put ½ the 
whipped cream on the meringue pie 
shell.  Add the lemon fi lling and top 
with the rest of the whipped cream. 
Cool 12-24 hours in the refrigerator 
before serving. Serves 6-8.

The Print Connection is printed on the Xerox iGen 150 using 100# MPC gloss text paper.

Thinking Outside the Box 
Using the Xerox iGen Digital Press

Direct Mail Marketing Trends for 2016

We recently found ourselves helping a 
client solve a problem. Their favorite 
paper color was discontinued — a lovely 
mint green. This paper stock was to be 
used for an elegant “High Tea” menu, 
at a local boutique hotel. High Tea is a 
lovely English tradition of afternoon tea, 
scones and home made pastries. The 
mint green was their signature branded 
color for many years and the marketing 
department was at a loss.

Todd Watkins, a 25 plus year sales 
veteran, suggested an exact color match 
on our Xerox iGen Digital Press. After 
a few iterations the color was matched, 
replicating the original paper color, and 
was calibrated to the exact color for 
subsequent printing.

The client was thrilled, and so are we.

If you thought direct mail marketing was dead, think 
again.  In fact, with the growth of technology and 
personalization, direct mail has become an even 
bigger player for your ROI.  Check out these direct 
mail marketing predictions from Target Marketing 
Magazine.

PERSONALIZED: We will see an increase in 
customers expecting direct mail that is relevant to 
them. Offers based on what they want and need are 
going to be the key to your success. The mailboxes 
are no longer full of junk, but useful offers they can 
take advantage of.

INTEGRATION: When integrating other channels 
with direct mail, you create more engaging content 
and leave a better impression on customers and 
prospects. The longer you can keep their attention, 
the greater chance you have to capture the sale. 
There are many cost effective options you can use to 
integrate from mobile and email to online content.

MULTILAYERED: 2016 will bring more multilayered 
direct mail campaigns; this is the staggering 
of different pieces going at selected intervals 
continually. Since, as we know, direct mail is more 
effective the more often someone gets your offer, 
this will help increase your ROI.

ENHANCE YOUR DATABASE: Constantly 
adding information into your database 
is very important. The more you know 
about your customer the better you are 
to target them. If you are just starting out 

and need a little help, you can profi le your customer 
database to fi nd out more information about them. 
Ask your K&M Printing mail service provider how.

MULTIPLE RESPONSE DEVICES: The more options 
you have for people to respond to your offer, the 
better response you are going to get. So for 2016, 
add in a new response method. That 
can be a wide range from QR Codes 
to texting a response code. Find what 
you think your customers/prospects are 
most interested in and try it out.

THE COMPANY:
Pull’r is an international leader in tools and tool management for the 
construction industry and do-it-yourself construction projects. Among their 
industry-leading products are kneepads for workers doing fl oor installation 
and similar knee-on-ground work. 

THE NEED:
Kneepads must be optimized within several dimensions—they must be comfortable, provide protection, 
stay in place, withstand abrasion and wet conditions, and be a good value for their price. In late 2015, 
the then current kneepad release was in need of upgrading. The company had innovative, potentially 
patentable, ideas that they wanted incorporated. Getting quickly to market was vital as competitive releases 
were expected. Pull’r didn’t want to expend a lot of time on mold procurement, trials, and other classic 
development steps. 

APPROACH:  
Getting feedback quickly and avoiding costly revisions was paramount. The fi rst step was a design concept 
done with PhotoShop that incorporated knowledge developed from past experience, several new ideas, and 
focus studies.  

After the rendering, it was possible to make mockups for evaluation. Based on the speed and fl exibility of 3D 
printing, it was decided to make a concept prototype. The material for the initial evaluation was VisiJet PXL, 
the least expensive 3D print material, delivering a high level of detail at very low cost.  

Because it was easy to change, the fi rst mockup could be crude. It was used to establish size and outline for 
both coverage and appearance (Figure 1). One of the novel concepts introduced was the use of two different 
materials, so the mockup was made in two pieces, an inner and outer layer (Figure 2). Once the look and the 
shape were established, the model was contoured to fi t the knee and to interface with the fabric band on 
which the pad was mounted (Figure 3). The shape was accepted after two builds. Next, the model was built 
using two elastomer materials, a patent-pending concept that will deliver superior performance and value 
(Figure 4). This trial demonstrated that the method of attachment to the fabric needed to be modifi ed, but 
that the new concept provided comfort, durability and fl exibility. With minor modifi cations, the CAD fi les 
developed for the 3D printed prototypes were used to create the production mold.  

RESULT:
In less than thee months, the new product went from concept sketches, through design trials to test material 
and utility, and then was put into production. Only one set of molds was ever made. Total cost to develop the 
new generation was less than 50% of the cost to generate the previous version.

Figure 1 Figure 2 Figure 3

Figure 4

A 3D Printing Case Study: Pull’r Holding Company

Dutch Student Interns at K & M Printing
This spring K & M Printing welcomed Tygo Hendricx, from a suburb of 
Amsterdam, to intern in our 3D printing department. He is a junior in 
a bilingual (English & Dutch) high school with an interest in becoming 
an industrial engineer. He became aware of 3D printing when another 
student at his school built a 3D printer and Tygo was able to design 
models. His school purchased a large 3D printer and he designed and 
built a pullback (military) vehicle.  

Tygo works with Del Bloem, president of our Proxima 3D manufacturing 
division, learning how 3D Printing is applied in manufacturing, tooling 
and prototyping. He was able to design models in CAD and have 
them formed in our 3D additive manufacturing process. For more 
information about Proxima 3D, please contact Del at 224-353-2316.

Free Image Editors
With these four image editors, you 
can experience everything you would 
with Photoshop, but for free. That’s 
right—all these image editors require 
no fee and allow for extensive editing 
control. Here are the top four free 
image editors: 

Pixlr: Have 
complete style 
control over 
your images with 
Pixlr. You’ll have 
precise control 
to add effects 
like crosshatch or 
play around with 
overlays, stickers 
and borders. Try a 
double exposure or apply a gradient 
to blend images. It is available online 
and offl ine.

PicMonkey: This image editor is an 
easy-to-access application that works 
directly in your internet browser. 

Create an image with a blank space 
or transform images with fi lters and 
effects. Being directly in your browser, 
there are available PicMonkey editors 
for Facebook and Google Chrome.

Fotor: For a professional level of 
features with a clean 
user-interface, check 
out Fotor. Effi ciently 
edit photos for your 
business with 
built-in effects like 
Lomo, blur and color 
splash. Fotor also 
includes retouching 
tools for skin 
smoothing and 
blemish removal.

Photoshop Express: This 
application is equipped with creative 
enhancements and Photoshop-
esque effects. It includes easy-to-use 
functions with the ability to create 
more dimension in an image.

Tygo (left) and Del Bloem, 
president of Proxima 3D

Visit our Facebook page to see our latest projects and installations.
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SPRING 2016

K&M Printing has thrived for more 
than 40 years serving the non-profi t 
and commercial sectors with offset 
and digital print production, including 
wide-format. We now offer customers 
high quality color printing that elimi-
nates the time and money required to 
prepare artwork and plates for offset 
print production through our Xerox 
iGen 150 Digital Press.

Sales Representative, 
Keith Stobart, reports that 
the iGen has been a great 
asset for K&M Printing 
and its customers. The 
print quality is outstanding 
and it saves as much 
as 3 to 4 days on the 
preparation of artwork, 
plates, and proofs. Keith 
adds, “With the iGen, 
our customers are able to 
make changes and go to 
print much more quickly.”

Topco, the leading 
private label food 
industry provider, 
developed eye-catching 
marketing pieces for its 
introduction of the Frozen
@{ease} Entrée Line. A 
colorful folder holds the 

10 product sheets, each displaying 
a mouth-watering photograph 
of the frozen entrée, packaging 
specifi cations, and shipping details. 
Our Topco marketing contact reports 
that, because of the visual appeal 
of the brochure and product sheets, 
the response from the food industry 
has exceeded their projections. New 
products are now in many of their 
customers’ grocery stores.

— from —

Family Size Entrées

Mealtime Made Easy.TIME’S ON
   YOUR SIDE!™

®

EAT!
Bake
and

• High Quality Ingredients

• Feeds the Whole Family

see back for details

Introducing

Prepared Vegetables

466
MINUTES!

Ready
in

about

TIME’S ON
   YOUR SIDE!™

®

• Steam to perfection
   in the bag

• Available in Sauce
   or Seasoned

Perfectly flavored
vegetables - made easy.

see back for details

Introducing

Skillet Meals

Delicious, Convenient
Meal Solutions.

TIME’S ON
   YOUR SIDE!™

®

1312
MINUTES!

Ready
in

about

• Quick & Easy

• Complete Meals

• Shopper Preferred Flavors

see back for details

Introducing

Powered by K&M Printing, kmprintsonline.com is an easy to use tool designed to be your complete print and 
direct mail offi ce. Spread your business reach by conducting direct mail campaigns so that new customers know 
who you are! We also offer marketing pieces and your own designed & branded stationery.

• Low cost direct mailings. Because we do the printing, there is no middle-man.

• Upload your own artwork. 

• No artwork? No problem! Choose from a variety of design-ready mail pieces and customize it to be your 
own! From postcards to brochures, we have hundreds of designs to choose from.

• Purchase mailing lists. You can either upload your own mailing list or purchase one through us.

• Online shopping cart. Simply order your products online or contact us for any help you may need.

• View or re-order past orders in your library.

• Save on postage. We offer discounted postage rates to save you money.

Visit our website at kmprinting.com or go to kmprintsonline.com

NOW AVAILABLE:
K&M PrintsOnline
Let us handle your print and direct mail 
pieces from design to mailing!

Spring is time to Freshen Up!
Legoland Discovery Center is all 
about keeping it fresh!

Legoland Discovery Center, located 
in Schaumburg, IL, offers multiple 
attractions from Jungle Expeditions 
to Pirate Adventures and private 
birthday rooms. 

Bob Klett, salesman at K&M Printing, 
worked with Legoland project 
manager Becky on their new displays. 
“We want our visitors to have a 
unique experience—by redesigning 
and installing fresh displays we can 
show them something they have not 
seen before,” says Becky.

The new concept is “Lego City 
Builder” and the heading on their 
website, legolanddiscoverycenter.
com, is “New for Spring 2016”. This 
keeps returning customers engaged 
with new activities and hands on 
creative building fun!

K&M Printing/Spotlight Graphic 
Solutions prepared & printed the art 
provided by Legoland and installed 
the 35 ft x 10 ft panels on three walls. 
The project was printed on full color 
pressure sensitive vinyl and matte 
laminate.

Bob Klett and Becky show off the new displays

THIS SPECIAL EDITION 

CREATED FOR YOU,

OUR VALUED CUSTOMER! 1410 N. Meacham Road
Schaumburg, IL 60173
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