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Aisle Rocket Studios Turns to  
K&M for Rebranding Launch
Aisle Rocket Studios, (ARS), a 
leading brand and interactive 
marketing agency headquartered 
in Palatine, Illinois, has worked with 
some of America’s most beloved 
brands including Sears, Walmart, 
P&G, Whirlpool, Craftsman, 

Kimberly-Clark, Maytag, PBS Kids 
and more. Their specialty is building 
brand experiences and leading 
shoppers to conversion across all 
channels—in-store, online and 
beyond. 

ARS rebranded to better showcase 
their creativity and express their 
energy, innovation and passion— 
the core values that drive the business 
forward.   

This highly anticipated rebranding 
was a year in the making and an 

extremely important initiative for 
the company. ARS had grown to 
250+ employees with offices in 
Illinois, Michigan and Tennessee. It 
was the perfect time to leverage a 
new look and build excitement that 
would resonate with employees and 

especially with their clients. 

A critical part to the successful 
rebranding required top-level 
printing of all off-line mediums.  
With a long-standing relationship 
with K&M’s Todd Watkins, ARS relied 
on his continued printing expertise 
to aid in the process and stated 
that Todd “was instrumental in the 
rebranding success.” They praised 
him for being a “true-solutions 

Creating a Successful Marketing Strategy
To help your business flourish, you must have a strong marketing strategy that can be monitored over time. It must be 
multi-faceted, developed from accurate research and implemented and monitored consistently. The main goals should 
be to create awareness and visibility of your brand, educate your key audience about your company or service, and 
generate relevant leads. It’s important to keep the following items in mind:

1. Create and Maintain a Unique Brand Identity. A 
brand represents who you are and it should entice your 
audience to want to buy your product or service. Once 
you have established your brand, it is important that you 
consistently portray this brand to your target audience. 

2. Update and Enhance your Materials. All of your 
communications should be up-to-date, clear, compelling 
and reflective of your brand. Do not choose to skimp on 
quality or mix the old with the new. Always consider that 
every communication medium is a step in the process of 
building a successful marketing plan. 

3. Focus on a Specific Niche Market. Focus your 
marketing efforts and messaging on a specific target 
audience—those you have identified as a perfect match 
of assets to values. As you become known as the expert 
within this group, you should begin to see an increase of 
referrals and unsolicited inquires from prospective clients.

4. Develop a Client Communication Plan. A successful 
marketing strategy must include how and when you will 

communicate with your target audience. Also consider 
that your marketing initiatives (print, seminars, webinars, 
etc.) should be spaced throughout the year—a good rule 
of thumb is that you should touch your audience at least 
once a month.

5. Develop a Referral Program. The power of referrals 
is very significant and you must have a formalized 
means for building a strong referral network. Devise a 
script and make sure this message is clear when you are 
approached. Make it easy for your clients to forward your 
communication material to their network and develop a 
social media plan that can help build your on-line network. 

6. Build Strategic Alliances. Building alliances with 
professionals who can offer complementary services can 
offer two benefits: value-added services to your clients 
and a great avenue for referrals. The key is not the 
quantity but the quality. Develop relationships that ensure 
that your client is treated well so you both benefit from 
the relationship.

(continued on p.3)

ARS employees enjoyed the fun and giveaways (printed at K&M) at the rebranding launch this summer.
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K&M Printing/Spotlight 
Graphic Solutions Acquires 
National GraphX 
Announcing…Spotlight Graphic 
Solutions, the wide-format services 
division of K&M Printing, expands 
its technical and customer service 
capabilities with the acquisition of 
Franklin Park-based National  
GraphX and Imaging.

National GraphX and Imaging  
(formerly National Photo Services, Inc.) 
offers a tradition of customer service 
and industry experience that extends  
from the darkrooms of the 1950s, 
 to 21st century digital technology.

Look for our Fall issue for details.
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Digital technologies such as mobile, social media, and video are definitely 
getting the lion’s share of the buzz in the marketing world. However, a recent 
survey conducted by FedEx revealed that while many small business owners 
plan to reach customers through these trending channels, 53% still intend to use 
more traditional channels such as print newsletters and direct mail.  

The right mix of digital and print media for small and medium-sized businesses 
will obviously vary depending on the type of business or industry, but the answer 
truly lies with understanding your customers or members. 

Big Brothers Big Sisters of McHenry County, a long-time client of K&M Printing 
and branch of the nation’s largest donor and volunteer supported mentoring 
network, found this traditional mix to be of extreme value to their donors and 
volunteers. The organization’s mission is to empower at-risk youth by providing 
high impact one-to-one mentoring that enables lifelong success. For this reason, 
the program’s success depends highly on donations and volunteer support. For 
years, BBBS of McHenry County connected with their volunteers and donors 
through a bi-monthly printed newsletter. When they decided to convert strictly 
to an e-newsletter format, the outcome was a huge failure. We recently sat down 
with Executive Director Robyn Ostrem as she shared her marketing story.

Q: Tell us about your experience with 
print newsletters versus the trend for 
e-newsletters.

A: To boost our membership, our agency prints 
a bi-monthly newsletter and mails them first 
class to our volunteers and families. Several 
years ago, we tried an electronic version and 
the attendance at our activities started to 
decline. The feedback we received was that 
people opt-in to so many e-mails that our 
newsletter became lost in the mass communications. Others even lobbied for 
the return of the paper version so they had something tangible to put up on 
their refrigerator or tuck into their calendar.

Q: What type of tracking do you use to measure response?

A: Our newsletter has many options to sign up for activities, volunteer opportunities, 
and other calls to action. We can tell when the newsletters hit the mailboxes. We will 
receive an influx of calls referencing the newsletter’s content.

Q: Do you use your newsletters in addition to email marketing?

A: Yes, we highlight information and events between the mailed publications for 
greater visibility. We utilize the Constant Contact platform to increase our reach.

Q: How long have you had a relationship with K&M Printing?

A: K&M Printing has been a partner since 2005. We love Ken Stobart, our account 
representative. We think the entire staff is amazing.

Aisle Rocket Studios (continued)

owner” who is very hands-on—
present in every meeting and on-
site for every press check. Ronda 
Scalise, Senior Vice President and 
General Manager at ARS, stated 
that “K&M Printing is a preferred 
vendor due to their excellent 
customer service, quality, and 
continuously delivering on-time 
and on-budget.”

As digital and off-line spaces 
continue to intertwine in the 
marketplace, marketing leaders 

like ARS create harmony across 
these channels to motivate 
consumer purchasing. K&M Printing 
has embraced this ever-evolving 
multi-channel marketing arena 
and has the expertise to help your 
company blend these mediums. 

Employees’  
Favorite  
Recipes
This issue’s recipe is provided by 
Judy, K&M proofing specialist and 
valued employee for over 20 years. 
Most of the staff have sampled these 
brownies at one time or another, and 
they are wonderful! 

Caramel Brownies
1 box German chocolate cake mix
2/3 cup evaporated milk 
1/2 cup melted butter
1-1/2 cup chopped nuts (optional)
6 ounces semi-sweet chocolate chips
12 ounces caramels (1 bag or 
approx. 42 pieces)

Mix the cake mix with 1/3 cup of the 
evaporated milk, nuts and melted 
butter. Grease a 9x13 cake pan. Take 
half of the batter and press into 
the pan. It will be thin. Bake for 6 
minutes at 350 degrees.

Melt caramels with the second 
1/3 cup of the evaporated milk. 
Remove cake from oven and sprinkle 
chocolate chips evenly over top 
while hot. Then pour melted caramel 
mix over the chips. Crumble the 
remaining batter over the top. Press 
down lightly and bake an additional 
18-20 minutes at 350 degrees.

Cool, cut and enjoy.

For variation, other flavors of cake 
mixes and chips may be substituted.  
Using yellow cake with milk 
chocolate chips is a favorite of many.

Clockwise from upper right: Celebrating the 
launch at Smith Street Station in Palatine; 
K&M’s Todd Watkins (see sidebar) and Ham of 
ARS; colorful goodie bags awaited attendees.

Thank You for Your 
Facebook Responses!
K&M Printing and Spotlight Graphic 
Solutions is grateful to our wonderful 
customers. Thanks for all the great 
responses and liking us on Facebook. 
Here are some of the responses—we 
enjoyed reading them! We want to give 
everyone a chance to win a FREE iPad 
mini, along with our Facebook pals. Log on 
to kmprinting.com/contact/chance and 
enter the password: story2013.

Tell us what you like about us, or how long 
you’ve been a customer, or share a funny 
story about your experience with us. Look 
for your responses in our next issue! The 
drawing will be September 9th.

Kathy Randolph: They 
make it easy to get qual-
ity results at reasonable 
prices, and they continue 
to add new technologies 
and services.

Matt DeWolf: I made the 
switch to K&M for most of 
my print needs because I 
know it’s  
quality I can  
count on… Nicole DeFalco: I have 

worked with K&M on vari-
ous projects for almost 20 
years. Their customer  
service is unprecedented…

Diana Ireland: No matter 
what our unique product 
needs are, Keith always 
finds a way to get it done 
on time and at a  
reasonable  
price… Stefani Jerard: Keith, 

Denise, Gary & Crew are 
a pleasure to work with! 
They are always willing 
to go above and beyond 
and the work that they 
produce is high quality!! 

Tiffany Tiano: I have been 
working with them for 
almost 7 years and would 
never go anywhere else. 
Highly recommended. :)

Kris Meyer: I like K&M’s 
customer service; second 
to none. Thanks, K&M! 
A quality product with 
  great service.

Craig Fry: I have used 
K&M Printing for more 
than 20 years. They have 
always come through  
for me…

BBBS Executive Director Robyn Ostrem.

 
For Big Brothers Big Sisters, Printed 
Newsletters Still the Favored Media

If you haven’t already, like us on Facebook and enter to win an iPad mini!

Focus on 
Todd Watkins
Todd Watkins has been a part of the K&M 
Printing family since he began his career in 
1987. The very first position he held was at 
the K&M Printing facility in Niles where he 
quickly learned the ropes and soon became 
owner of a 3X Copy Center in Glenview, a 
division of K&M Printing. Todd operated 
the center for 10 years before joining the 
K&M sales force in 2008. While he enjoyed 
the ownership role, Todd shared that 
being a part of the sales team is extremely 
rewarding. “I enjoy working with my 
customers and becoming involved in their 
projects and challenges. It is rewarding to 
see their projects come to completion.”

Todd lives in Elgin and is married with two 
sons. He enjoys golf, running, Texas Hold’em 
and traveling. He is also involved in many 
service organizations including his recent 
positions as President of the Niles Chamber of 
Commerce and Vice President, and currently 
Education Director, of the Bartlett BNI Chapter.

Todd received his BS in Accounting from 
Northeastern Illinois University and also served 
our country as a Corporal USMC for four years—
including serving at Camp David, MD.

Take Note:
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